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The Hiretech space continues to see new entrants.

The hiretech boom, which began in 2015 or so, continues to fuel this cate-
gory even today as new firms with better Al solutions enter the ecosystem.
However, there are estimates that the next few years will see some level of
defragmentation via acquisitions and exits. Some larger incumbents, like
Pave [11] have already begun to consolidate - Pave acquired Advanced-HR
[12] in June earlier this year.

Startups tackling unfairness in highly regulated industries enjoy
high barriers to entry and, therefore, little competition.

At the core of the issue is the idea that regulated industries have extremely
high inertia - it takes a Herculean effort to enact any change at all. Regula-
tors are slow to move and the existence of unfairness or non-ethical case
studies must be proven and accepted as fact by the entire industry before
the runway can be cleared and action can be taken. Only recently has
unfairness in finance been revealed. Startups like FairPlay Al [13], Evispot
[14], QuadFi [15], and Stratyfy [16] were founded within the last five years.
The evidence is mounting in healthcare as well, though there are few (if
any) companies focused specifically on fairness in healthcare.

Regulators in industries like healthcare, insurance, and lending
may have conflicting or outdated definitions of fairness.

In lending, for example, most regulators are familiar with a metric called
the Adverse Impact Ratio (AIR). This measure compares the rates of loan
issuance between two different groups. However, it is well-known in tech-
nical circles that this is an extremely crude metric that does not capture
the full extent of unfairness in lending. The lack of shared language
between technical specialists and regulators renders it nearly impossible to
demonstrate that there is unfairness in a system (especially because insti-
tutions will make sure that they pass the AIR test and neglect stronger
evidence of unfairness).
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Barriers to Ethical Al

Lack of Cultural Diversity
Demand for Responsible Al




Datasets sourced from countries who are already at the top in Al are
the only ones that are repeatedly used for benchmarking purposes.
Because these nations tend to be Western countries, the datasets
used by the Al community to build and compare models are almost
completely devoid of non-Western cultural perspective.

Benchmarking Dataset Usage, Global Distribution

B Datasets sourced from this country have been used 1,000+ times.
B Datasets sourced from this country have been used at least once.

[] Datasets sourced from this country have never been used.

12 $AIDB



The distribution of countries with Al initiatives is a good proxy for
global participation in Al discussion and regulation. A closer look re-
veals that African perspective is essentially missing.

% of continent’s population residing in a country with active Al initiatives
100

921%
87% 87%

81% 81%

Europe N. America S. America Asia Oceania Africa
C. America

(33 of 47 countries) (4 of 16 countries) (6 of 13 countries) (16 of 48 countries) (2 of 14 countries) (5 of 54 countries)

The global discussion is also lacking input from less populous cultures
within each of these continents. Most of Africa, Central America, Middle
East, and the Pacific Islands are absent as well. In general, this means that
current and future Al policy will be designed with only the majority in
mind (i.e. policy to combat bias itself becomes biased). Inclusivity on the
global stage from diverse cultures is critical in the sphere of ethical Al.
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As of August 2022. Data from HolonlQ [19], OECD Al [20].



Global Demand for Ethical Al

Despite growing in popularity across the globe, there is still very

limited demand for ethical Al.

Established Markets

Canada and the European Union lead the world
in Al regulation and policy. In these markets,
regulatory pressure exists and will continue to
raise the Ethical Al market for years to come.
However, the Al is so much less mature in these
areas than in the World Al Powers that clients
are still not aware of what their main pain points
are. This severely limits the demand for Ethical Al
solutions in the near-term.

Rising Markets

Countries like Argentina, Australia, India, and
Mexico are just now ramping up their Al usage.
Ethics is not yet in the minds of most organiza-
tions because their Al markets are immature, but
most regions in this category do have national Al
strategies. Even so, demand for ethical Al is
extremely low.
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World Al Powers

In the United States and China, Al markets are
mature but policy severely lags other regions
like Europe or Canada. There is a steadily
increasing demand for ethical Al, but the
market is severely limited by lack of regulatory
pressure and general unwillingness to invest in
tangential technologies that do not directly
further a company’s business model.

Nascent Markets
Little to No Market

Regions like Kenya, Egypt, Pakistan, and Nigeria
are exploring Al and the advantages it can bring.
Most nations in Africa, Central America, the Pacif-
ic Islands, and the Middle East simply have no Al
market whatsoever. Understandably, there is little
to no demand for ethical Al here.

Reproduced from Tortoise Media [21]



Ongoing EAIDB Initiatives

—
MAI =1
Category deep-dives with the Montreal Al Ethics Institute 2.

An article series exploring each of EAIDB'’s categories in rich detail with additional
color provided by founders. The most recently published article covered the “Data for
Al” category with commentary from Fairgen [2], Clearbox Al [3], and Datagen [4].

Read

@ Nordic

Innovation

Mapping the Nordic Ethical Al ecosystem with Nordic Innova-
tion [23].

Nordic Innovation is a division of the Nordic Council of Ministers and promotes en-
trepreneurship, innovation, cooperation, and competetiveness in the five Nordic
countries. EAIDB is working to map the ethical Al ecosystem (including startups and

institutions).

Interested in collaborating with us? Reach out on https://eaidb.org.

15



Conclusion

This is a nascent ecosystem, but it is growing rapidly and is expected to increase
in momentum as motivations improve. Incipient measures to track and measure
this area will certainly increase in turn. EAIDB reports will be published on a quar-
terly basis to lift the veil and spotlight both the importance and growth of this
space. Over time, trend lines will emerge and taxonomies will shift to adapt to the
dynamic reality of this ecosystem. In the meantime, we hope this report sheds

some light on what is undoubtedly a fascinating and critical area of innovation.

Abhinav Raghunathan
EAIDB

@ EAIDB 4P EAGE
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